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Irecently had an interesting conversation with a friend of mine who’s a work-
from-home graphic artist of magazine covers and fellow music fanatic. I told her
about my job editing MediaPack, and she was somewhat amazed that there’s a
trade magazine devoted to such a niche subject.

She added that although she hadn’t bought a CD in years, her music consump-
tion has never been greater, thanks to ubiquitous free online alternatives, such as a
streaming Seattle (US) public radio station with impeccable taste (kexp.org), or iTunes’
free single of the week. 

She feels guilty (“I know it’s wrong,” she said) about giving up on packaged media because some of her artist friends
make their livelihoods designing CD covers, but can’t fathom ever buying another disc again. 

We had this conversation before I finally treated myself to an iPod, which I’ve written about for the past five years
without actually using one. Initially my iTunes downloads consisted of singles that I wanted to hear or the occasional
new track I heard off regular radio. Following the recent liquidation of bankrupt Tower Records, I recently started
downloading several $9.99 complete albums, such as Meet The Smithereens, a track-for-track recreation of the Beatles’
first US Capitol album I read about in the New York Times. Unimpressed with the hokey cover that showed up the
computer screen, which had the Smithereens depicted as Beatle-like bobble-head dolls, I didn’t hesitate or even feel
much guilty getting immediate gratification, especially realising I saved myself $4-5 had I bought the CD.

I also realised that nearly all of my music listening these days is through either the iPod or computer. All the hype
about having music collections at your fingertips appear to be true. My only problem is that I filled up the nano’s 8GB
with nearly 2,000 songs before I knew it, and it hardly represents all the music I hold dear to me.

Unlike my graphic artist friend, I haven’t given up entirely on the hard stuff, and will be swayed when there’s
an obvious – as the French say – je ne sais quoi – to the overall recorded entertainment experience, such as New
Video’s forthcoming, two-DVD reissue of the Bob Dylan 1965 UK tour documentary Don’t Look Back, with a
new disc of unseen outtakes and a 68-page companion book including 200 photographs and a complete tran-
scription of the film. Now that’s a keeper.

I’ve enjoyed editing these past two issues of MediaPack, as I move into other business journalism oppor-
tunities. But I’ll always keep media packaging close to my heart and wallet.
Larry Jaffee, Editor

In search of that 
‘je ne sais quoi’


