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Packaging is way to N
deliver ‘value-added’

MI Music chairman and chief executive Alain Levy recently told a
London Business School audience that the CD is “dead” and insisted
that music companies will no longer be able to sell CDs without offering
“value-added” material (ie, packaging).

“The CD, as it is right now, is dead,” said Levy, adding that 60% of consumers put
CDs into home computers in order to transfer material to digital music players.

“You're not going to offer your mother-in-law iTunes downloads for Christmas,” d
he said. “But we have to be much more innovative in the way we sell physical content.”

Record companies will need to make CDs more attractive to the consumer, Levy said. “By the beginning
of next year, none of our content will come without any additional material,” he added.

As far as the MediaPack readership is concerned, Levy’s announcement is music to our collective ears, but
he’s preaching to the converted. Now it’s time for the creative types to do what they do best: come up with
eye-catching designs that sell themselves.

This issue of MediaPack contains many such packages, but especially the Wynalda Litho-procured gasoline
can for Lionsgate’s new special-edition, 15th anniversary, re-release of Reservoir Dogs (See page 12). The movie
has been available on DVD several times before, including the memorable 10th anniversary edition, in which
each of the main characters received his own limited edition cover. But the metal gas can’s novelty, and match-
book motif on the inside, easily trumps it, no doubt racing the pulses of the Quentin Tarantino faithful.

It reminds me of a quip made by independent film director John Waters at a Video Software Dealers
Association convention, circa 1999. At the time, no one was sure that DVD would stick as the home video
format, and agood percentage of Waters’s cult fan base most likely already owned his catalog on VHS. “Anything
that gets people to buy again what they already own — I'm in favour of that,” chimed in Waters.

Thanks to all who have wished me well being back in the editor’s seat, and | am honoured to follow in
Sharon Lock’s footsteps in editing such an essential read for the media packaging marketplace.

Larry Jaffee, Editor
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