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The old saying about food is that “the first bite is taken with the eye” and this
aesthetic bias can be rolled out to a multitude of arenas, including media
packaging. In a media-saturated consumer environment where you can now
download movies from the internet in DVD quality without even having the

need to deal with physical media, innovation in packaging is key to engage with the
buying public. While the path of least resistance is to put your content in a standard jewel
case, if you want to inspire the consumer to reach for your title and pull it off the shelf,
new and more eye-catching designs are needed. That’s exacting what Ivy Hill has done
with its new unique packages for the entire-season collections of TV favourites Friends and The West Wing (page 36).

In terms of cost, the price of using different materials for packaging needn’t be prohibitive, often adding
a matter of cents to the overall production costs of each unit. In this issue of MediaPack there are a couple of
new titles that take advantage of fabric and textured coverings (the first season DVD of cult TV series Coach
on page 10 and the new Grease DVD reissue on page 33, for example). Both titles certainly have that “wow
factor” that’s lacking from a standard jewel case release. 

The DVD format, as well as the newer HD DVD and Blu-ray formats, will increasingly have to compete along-
side digital downloads and to do this, getting creative with packaging is the strongest weapon the content owners
have. If you can create a package that inspires retailers to stock your package and the consumer to take it from the
store rack (see our feature on page 32) then you are 50% of the way there to selling that item to them.

Sharon Lock, Editor

Creating packages that
engage the consumer is key
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